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+ Tools and Tips for Using Traditional and New Media 
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Welcome 

Fran Rosebush 

Program Manager, Assets & Opportunity Network 

CFED 



 This webinar is being recorded and 
will be available online within one 
week.  

 All webinar attendees are muted  to 
ensure sound quality.  

 Ask a question  any time by typing the  
question into the  text box of the 
GoToWebinar Control Panel.  

 If you experience any technical issues, 
email gotomeeting@cfed.org.  

 

Trouble dialing in?  
Just listen through your  computer  

with speakers or  headphones!  
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Today’s Speakers 

Roxy Caines 

Earned Income Credit Campaign Director, 

Center on Budget and Policy Priorities 

Joseph Leitmann-Santa Cruz 

Director of External Relations, 

Capital Area Asset Builders (CAAB) 



 

 

 

Tax Credits 

Overview
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What are the Earned Income Credit 

(EIC) and the Child Tax Credit (CTC)? 

 Federal tax benefits for lower- and moderate-income working 
families and individuals 

Purpose:  

 Offset income and payroll taxe s  

 

 Supplement wages  

 

 Provide a work incentive  

Key Features:  

 Reduces taxes workers may owe  

 

 Even if workers don’t owe taxes, they may be  eligible  

 

 Some families can claim both credits  
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How Much Can Workers Earn and 

Still Qualify for the EIC? 
For Tax Year 2014: 

Number of 
children: 

Single workers 
with income 
less than: 

Married workers 
with income less 
than: 

EIC up to: 

3 or more 
children 

$46,997 $52,427 $6,143 

2 children $43,756 $49,186 $5,460 

1 child $38,511 $43,941 $3,305 

No children $14,590 $20,020 $496 

 Workers not raising  children must be between the ages of 25  
and  64.  

 Investment income cannot exceed $3,350.  
7 



 

  

   
 

   

   

   

  

   

How Much Can Workers Earn and 

Qualify for the CTC? 

Workers who earned more than $3,000 in 
2014 can get a CTC refund. 

Income less than: Filing status: 

$110,000 Married 

$75,000 Single or Head of Household 

$55,000 Married filing separately 

The CTC is worth up to $1,000 for each qualifying child.
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How do Workers Use the Credits?
 

Groceries  School  Supplies  Clothing  Medical Expenses 

Savings  Account  Home Repairs  Transportation  Rent or Mortgage  

The credits help workers keep working 

and care for themselves and their children. 
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Did You Know…?
	

The EIC & CTC Lift More than 9 Million Above the 
Poverty Line 
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 EIC Eligible Workers 


Why is Outreach Needed?
 

20 - 25%  Do Not  

Claim EIC  
75 – 80% Claim EIC 
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 Claiming the Credits
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The High Cost of Commercial 

Tax Preparation 

  When it’s time to file a tax return, many workers  seek      
     help from a commercial tax preparer.  

65% Use 
Commercial
Tax Preparers 

35% 
Self-Prepare
or Use Free 
Filing 
Programs

EIC Claimants 


 Average fees range from $85 - $120 for e-filing. 



 

 

 

 

 

Free Tax Filing Assistance 


 Free  tax filing help for lower-income workers at 
community sites.   

 IRS  Toll-free Locator: 1-800-906-9887  

 VITA & Tax Counseling for the Elderly (TCE)  sites 
 
 are listed at http://irs.treasury.gov/freetaxprep
   

 
 

 TCE sites  (often coordinated through the AARP Tax-Aide Prog
can also be found at  www.aarp.org/money/taxaide    
 

 

 www.MyFreetaxes.com  also provides  free federal and state  t
return filing  

 

  

ram) 

ax 
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Joseph Leitmann-Santa Cruz 
Director of External Relations 

Capital Area Asset Builders (CAAB) 

January 8, 2015 



 16 



 

 

 

Agenda 
 Engagement  with  Traditional  Media
  
 Research  

 Relationship  Building  

 Providing  Content   
 

 Using  New  Media  
 Selecting  Platforms  

 Identifying  Audiences  

 Managing  Ongoing  Engagement  

 Q&A  
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TV 
 Research  


 Which  TV  Stations  Have  Shows  on  Local  Issues?  

 Who  are  the  Executive  Producers?  

 Which  Topics  are  Usually  Covered?  

Who are the Players? 

 Relationship  Building  
 In  Person  

 Online: LinkedIn,  Twitter  and  Facebook  

 Your  Organization’s  Newsletter  

 Offering  Content  & Speakers: Reports, Opinion, PSAs 
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TV (Cont’d)  
 Case  Study: Vocal  Point on  WHUT (March  2014)  

 WHUT: Local  PBS Affiliate  in DC  

 Vocal Point: 1-Hour  Monthly  Show  on  Regional Issues  

 Topics: Asset  Building, EITC  and  Personal Finances
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TV (Cont’d)  
 Case  Study: Hispanic  Agenda and Agenda  (Jan  2015) 
 
 Hispanic  Agenda  in English  on  NewsChannel  8  

 Agenda  in  Spanish  on  Telemundo-Washington  

 7-Minute  Segments  

 Topics: Tax  Education, EITC  and  Money  Management  
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TV (Cont’d)  
 Case  Study: Comcast Newsmakers  (Jan  2015) 
 
 Online, On-Demand, Full Rights  to  Video 

 5-Minute  Segment  

 Topics: Tax  Education  and  EITC  
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Radio  
 Research  
 Who  are  the  Players: Stations, Organizations, Funders  

 Which  Radio  Stations  Have  Shows  on  Local  Issues? 
 
 Who  are  the  Executive  Producers?  

 Which  Topics  are  Usually  Covered?  

 Relationship  Building  
 In  Person  

 Online: LinkedIn,  Twitter  and  Facebook  

 Your  Organization’s  Newsletter  

 Offering  Content  & Speakers: Reports, Opinion, PSAs 
 
23 



 

 24
 

Radio (Cont’d) 
 Case  Study: Cross Roads  on  WPFW  89.3 FM  

 1-Hour  Show  on  Issues  re  Returning  Citizens  in DC
  

 Topics: Tax  Education, EITC  and VITA  Sites  



 

Radio (Cont’d)  
 Case  Study: Partnership  with  LEDC  on  WACA  1540 AM 
 

 30-Minute  Weekly  Show  for  Greater  DC  Area  

 Topics: Tax  Education, EITC  and VITA  Sites  

25 



 

 

Radio (Cont’d) 
 Case  Study: Tu Familia Zol  on  WZLZ 107.9  FM  

 1-Hour  Weekly  Show  in  Spanish  for  Greater  DC  Area 
 

 Topics: Tax  Education, EITC  and VITA  Sites  
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Your Organization’s Website
	
 Very  Powerful  Tool  for  Multiple  Audiences  

 Constant  Updates  & Engagement  
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Bloggers 
 Identify  Bloggers  w/focus  on  Local Socio-Econ  Issues
  

 Engage  with  Them  
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Bloggers (Cont’d) 
 Inform  on  Volunteering  Opportunities  

 Sell  the Concept  of  Benefits  to  Society  and not  
Organization’s  Services  
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Twitter  
 Target  Audiences: End  Users, Partners  & Media  

 Topics: Tax & EITC  Education, Site  Info, Volunteers
  

 Engagement Frequency: Daily 
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Facebook  
 Target  Audiences: End  Users  and Partners  

 Topics: Tax  Education  and VITA  Site  Locations
  

 Engagement  Frequency: Daily  
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LinkedIn  
 Target  Audiences: Volunteers, Partners, Funders  & Media 

 Topics: Org  News, Volunteering  Opps  & Milestones  

 Engagement  Frequency: At  least  Weekly  
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Online Radio & TV Platforms
 
 Online  Radio & TV  Platforms  Continue  to  Grow
  

 Don’t  Leave  Anything  on  the  Table  
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Tax Credit Outreach  


Resources & Messaging 
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Tax Credit Outreach Kit 


 Fact  Sheets   Outreach Strategies  

 Outreach Materials   Examples  of Outreach  in 
Action  

Receive a FREE copy of the 2015 Tax Credit Outreach Kit: 

www.eitcoutreach.org/eitc-outreach-mailing-list
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  www.eitcoutreach.org
 

 

 

   

 

 

 

 

  

 

  

 

 

 

Online Resources 
 

• Outreach tools •	 Other tax benefits 

• FAQs •	 Asset development 

•	 Fact sheets • ACA and tax credit 

outreach 

• Infographics 

• Outreach database 

• Video library 
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For Beginners 
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Messaging Resources 
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Tax Credit News 
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13 Ways to Use National Tax Credit 

Outreach Campaign Materials 

1. Trainings  

2. Presentations  

3. Marketing  

4. Advocacy  

5. Talking points  

6. Press conferences  

7. Generate  media attention  

8. Fundraising  

9. Seasonal  planning  

10. Coalition-building  

11. Developing  and nurturing  partnerships  

12. Blog posts and  newsletters  

13. Social  media  

42 



  

 
 

 Provide Tax Credit Outreach Kits  

 

 Deliver technical assistance to help develop  an outreach 
strategy  

 

 Conduct trainings  

 

 Connect to other community groups and resources  

 

 
 

 

The Center on Budget and Policy Priorities’ 

National Tax Credit Outreach Campaign Can:
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

  
 

Quick Links for Resources on 

www.eitcoutreach.org  
 Outreach Materials  

 ACA Outreach Resources   

 EIC & CTC FAQs  

 Searchable  Outreach Strategies  Database    

 Tax Credit Outreach Video Library  

 Tax  Credit Outreach  Infographics  

 In the  News  

 Guide to the Brookings Institution’s EITC Interactive Website  

 Tax  Credit Outreach  101  –  the  Basics   

 Request  a printed copy of the Tax Credit  Outreach Kit   
 

 

 

 

For questions or assistance with other resources, contact 
eickit@cbpp.org or 202-408-1080. 
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Questions &  Answers  



Next  Steps  



 
 

Thank You!
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